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ART & DESIGN HISTORY
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To study and emphasize on western history of art and design, its principles, ideas, aesthetics,
and production technique that aimed to communicate contents through the outputs of art and design
associated with the influences of cultures, economics, and socials in each period of history by reviewing
the historical case study in each era in its contexts that related to 3D-based communication design and

integrated media
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THAI CULTURAL DESIGN
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To study and emphasize on Thai history of art and design, its principles, ideas, aesthetics, and
production technique that aimed to communicate contents through the outputs of art and design
associated with the influences of cultures, economics, and socials in each period of history by surveying
the historical case study, cultural signs and evidences in the past to present related to the context of 3D-

based communication design and integrated media

AU.u. (MIoBnLUUaumAmLTRLarAoYTNINIT) MAnAauenamnssy auzandnenssumans aqa.



200 uPa. 2
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SPATIAL RELATIONSHIP & TECHNICAL DRAWING
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The study of spatial relationship to technical drawing skills demonstrating scale, dimension,
section, drawing symbols, orthographic projections, perspective view, assembly and specification by
observing various samples and case studies following the assigned practices, procedures, and presentation

techniques
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COMPUTER FOR 3D-BASED COMMUNICATION DESIGN 1

Idsauneu : Ll

PREREQUISITE : NONE

RNHUNYEN19RaURINaTluN15asImANuLaZN1SULENDUBDNLUY HIUNSITTULULYRINT
Uszananannaesfii n1sldiasnus n150enuuueudaiun nsanusnIn uaznsRuisesyuuRdia Sau
dlalumds nsldindesdie uarlusunsunoufinnodludagiunuland dunou uasmaianisiiaueaiui
AAUALA

Practice in computer skill for two dimensional design and presentation including raster, vector,
typography, layout, image manipulating and digital printing with the understanding in computer tools and

effect of computer aided design programs of today following the assigned practices, procedures, and

presentation techniques
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COMPUTER FOR 3D-BASED COMMUNICATION DESIGN 2
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To apply design-based simulation and 3D modeling computer program to 3D-based
communication design process with the understanding in computer tools and effect including 3D modelling,
3D rendering, and manipulate 3D printing in computer aided design program of today following the assigned

practices, procedures, and presentation techniques
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COMPUTER FOR 3D-BASED COMMUNICATION DESIGN 3
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To practice the basic of computer skills in interaction design and physical computing
techniques and technology of today concerning on scenarios of human perception and affordance through

interactive objects and devices following the assigned practices, procedures, and presentation technigues
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IDENTITY DESIGN
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The study of identity design including principle of art direction for 3D-based communication
design with the understanding of sender's message and receiver's insight with strategic tools of today and
classifying visual elements within existing identity design guideline or manual in composing the combination

of corporate visual elements of an art direction for translating contents to identity design
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NARRATIVE & INFORMATION ARCHITECTURE
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The study of principles, methods, and tools of narrative telling and information architecture

for different contents, messages, audiences, prepare and interpret contents or messages for communication

into narrative and information architecture through various design channels
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BRAND 360 DEGREE
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A study of constructing brand strategy and integrated marketing communication by applying
knowledges and tools of marketing, communication and brand strategy to implement a 360 degree
communication campaign with integrated media, and interpret brand content into verbal and visual

language with appropriate tone, art direction or key visual for target audiences
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02366064  NMSOBNLUUAUWMAMUER 1 : N153UFMENITHeY 3 (1-4-4)
3D-BASED COMMUNICATION DESIGN 1 : VISUAL PERCEPTION
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Study and practice on outlining basic communication design strategy by duplicating visual
design principles, visual communication, visual languages, Gestalt’s principles, figure and ground, space and
its relationship, proportion, and variety in visual compositions that affect to human’s visual perception
through case studies, art and design movement, and creative methods to communicate keywords or short
sentences with appropriate art direction then practice on critical inquiry and thinking to highlight important

design criteria in a design project
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02366065  N15OBNLUUAUNAA LR 2 : milfﬁﬂgiﬁﬁﬁam 3 (1-4-4)
3D-BASED COMMUNICATION DESIGN 2 : ENTERING THE 3RD DIMENSION
Fwdaduneu © 02366064  MTOBALUVAUMAMLER 1 : N15TUIMeNITUes
02366079 UftAnsesnuuudmiudeysannis 1 : deiddad
PREREQUISITE  : 02366064 3D-BASED COMMUNICATION DESIGN 1 : VISUAL PERCEPTION
02336079 DESIGN STUDIO FOR INTEGRATED MEDIA 1 : ARTISTIC MEDIA
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Study and practice on outlining basic communication design strategy through three-
dimensional design by duplicating 3D design principles and techniques, generating 3D design concepts and
ideas, 3D proportion and its context, encoding concrete or abstract meaning with visual grammar principles
with creativity to communicate short messages with appropriate art direction then practice on critical inquiry

and thinking to highlight important design criteria in a design project

02366066  NSOBNLUUAUMARILER 3 : miﬁmwaﬂgﬂuwﬁa 3 (1-4-4)
3D-BASED COMMUNICATION DESIGN 3 : RE-FORMAT
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02366080 UfvAnsesnuuUdmIUdeysanns 2 : JUnssdmiude dedad
PREREQUISITE : 02366065 3D-BASED COMMUNICATION DESIGN 2 :
ENTERING THE 3RD DIMENSION
02366080 DESIGN STUDIO FOR INTEGRATED MEDIA 2 :
FORM FOR ARTISTIC MEDIA
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The study of creative thinking tool to select methods and strategies for construct different
types of format and contents, concern with human perception, introduce design opportunity in 3D-based
communication design to convey existing contents and message via unconventional media, experience by

applying principle of visual grammar, visual design, creative process, selecting basic research tools in

gathering design criteria, and solving 3D-based communication design problem that meets the design criteria
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02366067  N199NLUUAUNAANNR 4 : miaamwuﬁamiﬁaui 3 (1-4-4)
3D-BASED COMMUNICATION DESIGN 4 : LEARNING OBJECT DESIGN
Jdaduney 02366066 nseRNRUUALIMARNTRA 3 : MIFuUasgUuuUe
02366081 UfdAnseenuuudmiudoysanns 3 : douaniilom
PREREQUISITE  : 02366066 3D-BASED COMMUNICATION DESIGN 3 : RE-FORMAT
02366081 DESIGN STUDIO FOR INTEGRATED MEDIA 3 : MEDIA & CONTENT
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To study and associate the principles in cognitive human factors focus on learning style,
perception, cognition, behavior, and usage to construct communication design strategy that convey the
subject of learning to a specific user group through 3D-based communication design project, applying
principles of visual grammar, visual design, creative problem solving process to set the art direction and

design criteria then select the appropriate design research tools for gathering data and evaluating the design

output

02366068  N5DBARUUAWNAFINAR 5 : UINNTIUNFIAY 3 (1-4-4)
3D-BASED COMMUNICATION DESIGN 5 : SOCIAL INNOVATION
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PREREQUISITE  : 02366067 3D-BASED COMMUNICATION DESIGN 4 : LEARNING OBJECT DESIGN
02366082 DESIGN STUDIO FOR INTEGRATED MEDIA 4 :
MEDIA & EXPERIENCE
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A further study and practice in 3D-based communication design project by integrate
knowledge of human factors, ergonomics, surrounding environment, interaction, functional, aesthetic value,
concern with lifestyle, social and business context, through substantial design process, research and analyze
in all areas, to construct formats of media, select right information, design information architecture, and

arrange project plan systematically for a design project results in collaboration between groups of people

- — |
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02366069  N1OBNKUVANIMAANAR 6 : siUBsuNSEUILTmM] 3 (1-4-4)
3D-BASED COMMUNICATION DESIGN 6 : PARADIGM SHIFTING
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02366083  UftAnsesnuuudmiudoysanns 5 : msdndudedivarnvane
PREREQUISITE : 02366068 3D-BASED COMMUNICATION DESIGN 5 : SOCIAL INNOVATION
02366083 DESIGN STUDIO FOR INTEGRATED MEDIA 5 :
EXPLORING DIVERSE MEDIA
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Study and conclude core value from knowledge of Thai ideology, belief system, value, local
wisdom, as well as the expression of art, culture, and ways of life, by investigating through the existence of
cultural signs and evidences in the past and at present, shift the core value and deliver unique 3D-based

communication design project in different context, research and analyze in all areas, with design evaluation

02366079 UftRn1seenuuudmivdeysnnnis 1 : derdedal 3 (1-4-4)
DESIGN STUDIO FOR INTEGRATED MEDIA 1 : ARTISTIC MEDIA
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Practice assigned basic skills and techniques in creating artistic media for integrated media
with creative and design process, art composition, spatial relationship, basic mechanical science, present
design output with soft model making and qualified presentation that convey all process, and highlight

strength and weakness of design quality in student’s work for improvement
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02366080  UftAn1seenuuudmiudsysnng 2 | JUnssdmivdeidedad 3 (1-4-4)
DESIGN STUDIO FOR INTEGRATED MEDIA 2 : FORM FOR ARTISTIC MEDIA
Fwdaduneu © 02366064  MTOBALUVAUMAMLER 1 : N15TUIMeNITUes
02366079 UftAnsesnuuudmiudeysannis 1 : deiddad
PREREQUISITE  : 02366064 3D-BASED COMMUNICATION DESIGN 1 : VISUAL PERCEPTION
02336079 DESIGN STUDIO FOR INTEGRATED MEDIA 1 : ARTISTIC MEDIA
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To practice assigned skills, techniques, and presentation in creating artistic form for integrated
media, explore various art forms follow selected visual grammar with creative and design process, art
composition, spatial relationship, basic mechanical science, present design output with model making and

qualified presentation that show the meaning concept of design, also highlight strength and weakness of

design quality in student’s work for improvement

02366081  UfURn1seenuuudmIvdeysanis 3 douanilom 3 (1-4-4)
DESIGN STUDIO FOR INTEGRATED MEDIA 3 : MEDIA & CONTENT
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02366080 UfvAnsesnuuUdmIUdoysanns 2 : Unssdmiude Bedad
PREREQUISITE  : 02366065 3D-BASED COMMUNICATION DESIGN 2 :
ENTERING THE 3RD DIMENSION
02366080 DESIGN STUDIO FOR INTEGRATED MEDIA 2 :
FORM FOR ARTISTIC MEDIA
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To practice and develop skills in constructing design outputs for integrated media, classify the
variety of media, production techniques and process, modify existing media with creative thinking methods
to convey meaning that enhance human interaction through form and object with considerations of spatial
relationship, human affordance, ergonomics, aesthetic, concern on effectiveness, efficiency, reachability,

and appreciation of contents, present design output with mock-up model and qualified presentation
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02366082 UfURn1seenuuudmIvdeysunis 4 : AeuazUszaunisol 3 (1-4-4)
DESIGN STUDIO FOR INTEGRATED MEDIA 4 : MEDIA & EXPERIENCE
Jdaduney 02366066 nseRNRUUALIMARNTRA 3 : MIFuUasgUuuUe
02366081 UfdAnseenuuudmiudoysanns 3 : douaniilom
PREREQUISITE  : 02366066 3D-BASED COMMUNICATION DESIGN 3 : RE-FORMAT
02366081 DESIGN STUDIO FOR INTEGRATED MEDIA 3 : MEDIA & CONTENT
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To practice, develop skills in producing the design outputs for integrated media concerning
on delivering overall experience to audiences in multi-dimensions such as ergonomics, interaction and
usage testing, aesthetic value, manipulate design with creative thinking methods, apply related principles
such as basic mechanical science, art techniques, model making, print media, select suitable production

technology for design output, with qualified presentation
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DESIGN STUDIO FOR INTEGRATED MEDIA 5 : EXPLORING DIVERSE MEDIA
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PREREQUISITE : 02366067 3D-BASED COMMUNICATION DESIGN 4 : LEARNING OBJECT DESIGN
02366082 DESIGN STUDIO FOR INTEGRATED MEDIA 4 :
MEDIA & EXPERIENCE
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To develop skills in producing diverse design outputs for integrated media in refined quality
concerned with ergonomics, interaction and usage, aesthetic value, explore and manipulate design with
creative thinking methods, apply related principles such as basic mechanical science, art techniques, model

making, print media, select suitable production technology for design output, with qualified presentation
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02366084  UftRn1seenuuudmIvdeysanis 6 : madansdeiivainvany 3 (1-4-4)
DESIGN STUDIO FOR INTEGRATED MEDIA 6 : MANIPULATING DIVERSE MEDIA
JaRunoy 02366068 N13DONLUVAUMAEINER 5 @ WINNTIUNINEIAY
02366083  UftAnsesnuuudmiudoysanns 5 : msdndudedivarnvane
PREREQUISITE  : 02366068 3D-BASED COMMUNICATION DESIGN 5 : SOCIAL INNOVATION
02366083 DESIGN STUDIO FOR INTEGRATED MEDIA 5 :
EXPLORING DIVERSE MEDIA
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Develop skills in manipulating and producing diverse design outputs for integrated media in
refined quality and production management concerned with ergonomics, usage, aesthetic value, plan
effective design production, integrate related principles such as basic mechanical science, art techniques,
model making, print media, adapt production technology for specific design output, with qualified

presentation

02366085  meATuiiionisesnuuuaumAmufiAkardoysag 3 (1-4-4)
RESEARCH FOR 3D-BASED COMMUNICATION DESIGN AND INTEGRATED MEDIA
deduden : 02366069 nseenuUUALWMAANLER 6 | nsABunsTUITeL
02366084 UftRnsesnuuUdmIudoysanns 6 : msdamsdetivannvane
PREREQUISITE : 02366069 3D-BASED COMMUNICATION DESIGN 6 : PARADIGM SHIFTING
02366084 DESIGN STUDIO FOR INTEGRATED MEDIA 6 :
MANIPULATING DIVERSE MEDIA
Tasams@nuduaiiienuesnislivideniseenwuuiiauls Tasidenldnszuiunafivdeya
nszUINNsAuAi e dhunasadufaudnusnienisesnuuuauneaufii Usenaudieite veuin
n3@nw1 MAlasesidgmmanisesnuuy agudadedifeades mnusjimis Saquszasd nsmumuasTUnTsy
MiATIgiTeya MITMUALLINIINITERNLUY NaRagldfu ununsvhmuiiinanm 1enagnsnisnIsesniuy
riunsideslosmnuiiasimadanisdatzuaznisesnuuy dadeuywd anuimagsin anudileluuiunvesdny
wazTausssuldedrumnganluniswaundulasinisaauinug
The individual project of study with suitable methods of research with qualified proposal
including topic, scope of study, problem statement, aims and objectives, literature review, data analysis,
design direction, expected outcomes, working process and timeline, also addressing appropriate design
strategy by associate knowledges and techniques in art and design, human factors, business acumen, civic

and cultural awareness to develop a thesis topic in 3D-based communication design and integrated media

AU.u. (MIoBnLUUaumAmLTRLarAoYTNINIT) MAnAauenamnssy auzandnenssumans aqa.
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02366086  AaUdwumensesnuUUALIAA ALz Aoy IIINS 6 (0-18-0)

THESIS IN 3D-BASED COMMUNICATION DESIGN AND INTEGRATED MEDIA

Jdeduney 02366085 msIdeLiienseenuuUALIIAR ALz Aoy IS

PREREQUISITE  : 02366085 RESEARCH FOR 3D-BASED COMMUNICATION DESIGN AND

INTEGRATED MEDIA

WU LaE HAANAIIUDDALUU ﬁﬁ@ﬂﬂﬁ@ﬂﬁUNa"\]’lﬂﬂ’]iﬁUéquua‘U’lﬂ’]S’QJ‘-E\]UEJLﬁE]ﬂﬂi’e]E]ﬂLLUUa‘UL‘VIﬁ
aufifuardoysanns Haenadosiuinarisiutiodeinud fumsnain saenauuandlifiudsinugilio anuo
VBDINENTUBBALLUU '1.3’1Lﬁuawaﬂ’m@@ﬂLLU‘ULLa%ﬂi%‘UTuﬂ’]iE]E]ﬂLLUUWzﬂ%Nﬂﬁﬁﬂgiiﬁﬁi@ﬁﬂﬁ’ﬁmﬁ i’JUiﬁﬁJﬂ’JWﬁJLﬁu
mﬂﬁﬁdaulﬁm%a Lﬁ@ﬂ’i%Lﬁumﬁﬁmq%é%’mﬂﬁaamwﬂ

To develop and produce 3D-Based communication design and integrated media relevant to
the previous research and completed study from Research for 3D-Based Communication Design and
Integrated Media to meet human factors, socio-cultural and/or business criteria with both practical and
aesthetic value and present the results of research process and design output in order to cultivate critical

perspectives and evaluate the success of design output

Uszaunisalnimguny (lsidunuaenia)
02366078  A1SHAIU 3 (0-240-0)
JOB TRAINING (laidumiaefin)

AnufuRnuatdunihsnuvesiguioenvu Mifedesivanivinmsesnuuuaumaauifuazde
y5anns Tneanuiiuseuannsvdmdngns Wunailivesndn 240 $2lus Tunsfnwininggieundsauana
msAnwitdesvestudiiany msiarnansinnulifeissiuazuuy waseinasinansuuuwele “s” (Satisfactory)
oW IUNTHNU

Practice in either governmental or private organizations, within the field of 3D-based
communication design and integrated media upon approval by course director for no less than 240 hours

during semester, right after the second semester of the third academic year. The evaluation employs “S”

(Satisfactory)

AU.u. (MIoBnLUUaumAmLTRLarAoYTNINIT) MAnAauenamnssy auzandnenssumans aqa.
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02366141  N199BNUUUYBALEY 3 (1-4-4)
TOY DESIGN

AvsAuneu : laid

PREREQUISITE  : NONE

AnwndnniseenwuuvetaukaginujuiRnsesniuunIunszuIun1sAnas1assd 19mannisdn
psAUsznouAaUsuaznamaniiugiu lneddeisnsomans msffufduiusuaznisléan aruaisau nns
arenenidlonuarainesUszaunisal asandestunguidimanedisinueld 1meda nssuiunisudeivanea
UNAUBNAIUAIYIY mmﬁﬂmamiaaﬂLLUUQiG??umuﬁLfJugiJﬁim MENTVIYUTIAITULUUTTOAULUY

To study principle of toy designing and practice of creative thinking methods, design
composition and basic mechanical science for reproducing toy design project to convey contents and
experience for selected user with consideration of ergonomics, interaction and usage, aesthetic value, select
suitable production technology for design output, with qualified presentation and mock up model making

or prototyping

02366142  UTTAIUINATIETIA 3 (1-4-4)

CREATIVE PACKAGE

Ftaduneou : lud

PREREQUISITE  : NONE

AnUUAN1500nUUUUIITAUY AUNTLUIUNITANATINETIA H1UNISARAUTUNTIAUTTA
LLa%ﬂ’i’]‘Wﬂ‘U@ﬂUiiﬁlﬁm"ﬁMa’m%a’m‘Ui%Lm/l \iedoarunine wuafa LAYaNsANTEaIAY MIUNANNIT ﬁugmmaﬂ
UsTeANe FeUszneudig nsussy msuntes nMsdiuemnuazaIn wazn1sdeas lneddeieingusasduas
USUNYRIUTIIiMe uienisasanulanisiuasgnm

A practice of package design with creative thinking methods to explore three-dimension forms
and surface graphic of various types of package to convey meaning, concept, and key message according
to basic principles of packaging including containment, protection, convenience, and communication, with

consideration of packaging purpose, context, and visual impact

AU.u. (MIoBnLUUaumAmLTRLarAoYTNINIT) MAnAauenamnssy auzandnenssumans aqa.
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02366148  n1seenuuudeluivssans 3 (1-4-4)

MEDIA DESIGN IN EXHIBITION

AvsAuneu : laid

PREREQUISITE  : NONE

Anwuszinnuarnindenlddentgluiingsanis ujuaniseenuuulaseidsdenisdienenszuy
tondnwal dAduiud qunisain arugndosesaseiifeanisdeasdmiugunuuvesingsenis naugoy
anunnsal donuil LLUiuﬁﬁﬁaaﬂﬁﬂi@LﬁuLﬁwmﬁmiﬂmiﬁu

To study genre of application, choosing and practice in media design within an exhibition,
concerned with visual identity, spatial relationship, aesthetic value and accuracy of contents for a specific

theme, group of audiences, situation, location, brand or organization

02366149  nseRNWUUARdLATUNISIY 3(1-4-4)

PROMOTIONAL MEDIA DESIGN

AvsAuneu : laid

PREREQUISITE  : NONE

AnWan1500nwUUA 0dLaSINITUEHIUNTLUIUNSARAS AT IAUAZNSODNLUY A1N150818VN
GiTammLﬁaﬂﬂiﬁ@ﬁﬂﬂ%ﬂmimmmi’mgﬂLLUU?%IEJﬁﬁmmwmﬂwmsJ \Whidedeiunt Hofdvia LLasﬁaiugﬂLLUU‘S'mqam
fAfilessasanmsgiuiivutuguantanuiu uandifuieauiionamlugavessanuosnuuudeas

To practice the promotional media design with creative and design process to convey
marketing communication messages through various media, emphasize on printing media, digital media,

and 3D-based media with standard structure developed from sheet material, demonstrate the unity in a

set of communication design

02366150 msmeamuuingauifnazesnuuunimiaaeuln 3 (1-4-4)

PROJECTION MAPPING AND MOTION MEDIA

Ftaduneu : lud

PREREQUISITE  : NONE

?]ﬂwuﬁ’ﬂmLLazL1/|ﬂﬁﬂmmwmwawui’mqamﬁ@ﬁwm%aamamw wEonoanuuunmAd oyl
ilonsdauansluuiundng 4 1wy mdanansdud msdauansdoya vienmsdauandy’ uandiifiudainueide
wazmadianIniseenuuUiiinuasy

To practice the skills and techniques in projection mapping and motion design for displaying
e.g. window display, information display, and show demonstrate qualified quality of student’s hand skills

and technique

AU.u. (MIoBnLUUaumAmLTRLarAoYTNINIT) MAnAauenamnssy auzandnenssumans aqa.
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02366151  A1seenuuuBumesiadmiugliny 3 (1-4-4)

USER INTERFACE DESIGN

Ftaduneu : lud

PREREQUISITE  : NONE

Ansiainuenisdeunazlilusunsunsuiiameslunisesnuuudumesiednsudldau iude
Ufdutusuugunsaideans viegunsaididnmsetind Ailsfiamsideusioussaunsaivesdldan szuinenisiuine
meamiuladiousieainsassAiuszansain suveumvesgIuteyaLarmNFsnsTF Ui mua Fadm
Wasuwlaweiaunsveanaliladiiiededutiagiu

To practice skills in computer programming for user interface design by using provided data
and user requirement through creative interactive media on devices, concerned with effective user
experience between virtual and physical perception, related to computer and technology movement of

today

02366152  N1300NLUUNTIANAN LIRS DUAINTUSIUAT 3(1-4-4)

ENVIRONMENTAL GRAPHIC DESIGN FOR RETAIL STORE

Ftaduneou : lud

PREREQUISITE  : NONE

Anvinniseanuuunafinuulassadavie Tnganuifunanwundonlududi faneluuazaneuen
9113 Anwazanudeanislunisldaunsiin ieadiaendnuaisiuvesaniuil nsuansdoya nsuenfiamis
sudansaenmdnualiiifuianuiivieduinden Wiauesgavingay fseasBunvUenauoonkUUASUSIY

To practice and proceed environmental graphic design by focusing on the applications of
graphic design in retail store to enhance communication in and around living, merchandising spaces, graphic

for way-finding, with integration of visual identity system, presented with qualified quality

02366153  n13@BNUUUYBLTITLAN 3 (1-4-4)

EPHEMERAL OBJECT DESIGN

FwdeRunieu : Ll

PREREQUISITE  : NONE

AnauazUfuRnnseenuuunsdneneniiessn wasiendnunivetedAng WUTUs Winey @i
vidouana iunseenuuLYesiiszinuanviinfienssuaunisinaiisassd enmada walulad waznszuiums

fvmnzau YiauonaueenuUUTima fevenuAamanmssenuuugiunuiiusdnenadususs
To practice and proceed communicating story or identity through various types of ephemeral

object design with creative method, select appropriate techniques technology and production methods,

and present the design output with justified quality

AU.u. (MIoBnLUUaumAmLTRLarAoYTNINIT) MAnAauenamnssy auzandnenssumans aqa.



